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What is LF Research?
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LF Research systematically investigates open source collaboration, communities, 
and industry dynamics to establish independent facts and reach new conclusions 
about the use and impact of open source in solving challenges around the world.

Provide expertise 
and data-driven 
paths forward 

Explore areas of 
new systemic 
risks or 
opportunities

Identify best 
practices and 
how to leverage 
open source

Demystify the 
myths and 
misconceptions 
of open source 
value 



What Makes LF Research Unique? “Open source first.”
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The Linux Foundation is at the center of 100,000+ open source leaders, engineers 
and end users, working at some of the world’s most important companies. 

Engaging our network of open source practitioners allows us to deliver primary research 
that creates: 

A richer, more complete understanding of the uniqueness of open source 
development vs. product development 

In-depth insight from our community’s expertise that hones in on the critical topics.

Actionable conclusions to inform decision makers.

Open data available for other analysts to incorporate into their work.
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"To us, LF Research is an invaluable program that brings together thought 
leaders and produces high-quality, strategic open source research. This work 
paves the way for many groundbreaking open source projects, driving 
innovation and collaboration across industries as a direct result of their 
visionary insights."

- Chris Xie, Head of Open Source Strategy, Futurewei Technologies Inc.

"Collaborating with Linux Foundation Research on multiple open source 
research projects has been a valuable experience. Their expertise has 
provided us with relevant, in-depth insights and actionable data, enhancing 
our understanding of trends in the open source landscape.” 

- Melissa Evers, Vice President, Intel 
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Frameworks for Analysis
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Technology Domain

Industry Vertical

Geography

Ecosystem



Positively Impact Your Project’s or Organization’s Reputation

average



How LF Research Drives Data-Driven Decision Making for Projects
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● Determining the next course that OpenSSF should build to provide the most value to 
their community.

● Understanding CNCF project penetration rates to tune project development 
strategies and influence investment.

● Exploring how to best invest in, grow, and position the OpenSearch product to 
support the needs of its community.

● Ensuring market relevance of a Training & Certification cybersecurity skills matrix
● Measuring and advocating for a leading chip manufacturer’s open source 

involvement.
● Communicating the stark differences between open and closed standards and how 

organizations are pivoting to an open approach because of its ability to drive rapid 
innovation.



Validating the Open Source Value 
Proposition, Using Data
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The Value of Open Source, Around the World

Source: Global Spotlight 2023

https://www.linuxfoundation.org/research/world-of-open-source-global-2023


The Value of Open Source Use / Consumption 

Source: Europe Spotlight 2024

https://www.linuxfoundation.org/research/world-of-open-source-eu-2024


The Value of Open Source Technical Upskilling & Training 

Source: 2024 State of Tech Talent Report

https://www.linuxfoundation.org/research/open-source-jobs-report-2024


The Value of Courseware to Close Technical Talent Gaps

14Source: Secure Software Development Education 2024 Survey

https://www.linuxfoundation.org/research/software-security-education-study


The Value of Open Standards
 

Source: State of Open Standards 2023

https://www.linuxfoundation.org/research/state-of-open-standards-2023?hsLang=en


Industry Value of Open Source: Financial Services 
 

Source: State of Open Source in Financial Services 2024

https://www.linuxfoundation.org/research/the-2024-state-of-open-source-in-financial-services


How Research Benefits Different Stakeholders

Enterprise: capturing and 
communicating the business 
case for open source
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Government: educating 
policymakers on the value 
and adoption of open source

Society: promoting 
technology projects for 
sustainable development



Research Deliverables are High-Value Marketing Collateral 
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Recognizing Research Engagement: Credly Badges 

Contributor badges are issued to individuals 
in the open source community who have 
supported the research development process, 
as:

● Author / co-author / ghostwriter
● Foreword author
● Survey author
● In-kind contributor
● Data analyst

Localization Partner badges are issued to 
individuals who have assisted in the 
localization of surveys and reports.

Badges appear on LFX individual dashboards 
to illustrate engagement.
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https://openprofile.dev/


How to Collaborate
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Commissioning a Study: Questions to Consider

Objective setting:

● What is the goal of the research? 
● Who is the target audience for the research?
● What is the hypothesis to be tested, or headlines desired from research?
● When is the research to be launched and published?

Methodology & logistical considerations:

● Survey, qualitative, dataset analysis, or a combination? 
● Access to stakeholders & subject matter experts
● Budget & timelines



How Survey-Based Research Prices Scale
The following table shows how LF Research prices track based on common volumes of questions, completes, and insights.

Changes to # question, # completes, #insights all offer opportunities to reduce price.

 

*Minimum total costs assumes 50% completes from LF community.
Does not include travel should presentation at events be requested.

Vendor #
Questions

#
Completes

#
Insights

$
Questions

$
Completes

$
Charts

$
Insights

Total $*
Based on LF completes

LF Research 15 200 15 $10,125 $2,800 - $5,600 $2,000 $10,125 $25,050 - $27,850

LF Research 20 200 20 $13,500 $2,800 - $5,600 $3,000 $15,188 $34,488 - $37,288

LF Research 30 300 30 $20,250 $4,200 - $8,400 $4,000 $20,250 $48,700 - $52,900

LF Research 40 400 45 $27,000 $5,600 - $11,200 $6,000 $30,375 $68,975 - $74,575

LF Research 50 500 60 $33,750 $7,000 - $14,000 $8,000 $40,500 $89,250 - $96,250



How Qualitative Research Prices Scale
The following table shows how LF Research prices track based on number of interviewees, word count, and localization requirements.

Changes to # of SME interviews, # of words, #languages all offer opportunities to reduce or increase price.

 

*Minimum total costs assumes introductions to interviewees by project community. 
Does not include travel should presentation at events be requested.

Vendor # SME
Interviews Word Count Second language 

localization

Total $*
Based on 1 localization

LF Research 4 to 6 1,500 to 3,000 $2,000 $25,000 - $30,000

LF Research 6 to 8 3,000 to 7,500 $2,500 $30,000 - 35,000

LF Research 8 to 12 7,500 to 10,000 $3,000 $35,000 - $75,000

LF Research 12 to 20 10,000 to 15,000 $3,500 $75,000 - $95,000

LF Research 20 to 30 15,000 words and up $5,000 and up $95,000 +



Sponsoring Core Research Leadership Innovation Support

Logo placement Tier 1 Tier 2 Tier 2

Acknowledgement in report x x x

Branding recognition in survey announcement and other 
shareables

x x x

Early access to survey findings x x

Opportunity to suggest questions and topics during 
instrument development (survey, interview guide)

x

Opportunity to review the research report prior to publication x

Company bio and social media links on back page of report x

Cost (in USD) $15,000 $5,000 $2,500



In-Kind Sponsorship 
If you do not have the funds to commission or sponsor, in-kind sponsorship is also available! By 
contributing in this way, you will receive branding recognition on the report cover and deliverables, 
as well as acknowledgement of your support in the report. 
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We take in-kind sponsorship in the form of: 

● Survey distribution in your email and social 
channels; and

● Introduction to subject matter experts, as 
interviewees and/or peer reviewers.

● Actively participate in the report distribution and 
promotion

We benefit greatly from in-kind sponsors who have 
connections in the open source community to help 
increase our research participants and readers. 



To sponsor a research project, email us at 
research@linuxfoundation.org

To receive new research reports and surveys, 
subscribe today!

26

mailto:research@linuxfoundation.org
https://share.hsforms.com/1s6VHan-AREeFvvOyhigX_Q4tvhy?__hstc=160532258.b0c773890055a51453e495a2085ba401.1704310047420.1704406207595.1704419691744.3&__hssc=160532258.3.1704419691744&__hsfp=2791305279&hsCtaTracking=48c857cd-849b-460f-b2a9-c0c32b4bbb65%7C862d3cde-e4a9-44de-a726-e529c4fdfc0b



